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Must-Have 
Ingredients for a 

Great Content Strategy

SET YOUR GOALS
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It’s impossible to craft a successful content 
marketing strategy without throwing some 
goals into the mix.

Identify what you hope to achieve. 

Define your goals using declarative 
statements that bring together descriptive 
and proscriptive aims.

It’s never too late to plan and strategize your content strategy. To help you craft a recipe for 
success, make sure to consider these five key ingredients from our guest author Lee Odden:

With these five ingredients and a clear understanding of how to mix 
them together, you’re well on your way to producing content that 
drives results.

Learn more about how ORACLE MARKETING CLOUD can transform your 
marketing platform.

READ LEE ODDEN'S BLOG 

A healthy sprinkling of campaign architecture is 
crucial to your content marketing strategy. Create a 
campaign architecture that marries your customer's 
interests with your product messaging goals.

What narrative will guide the buyer? This 
could be thought leadership, practical 
information, decision-making information, and more.  

Consider taking a more collaborative approach to telling 
your brand’s story by engaging with industry influencers 
who can provide both credibility and distribution.

DEFINE YOUR CAMPAIGN ARCHITECTURE

Measurement shows if your content marketing 
strategy is accomplishing its goals. It also 
increases accountability and allows you and 
your team to see which areas to put more effort 
into. Look at what the numbers say and ask 
yourself how you will:

Attract the right audience, at the right time, in the right place?

Engage members of that audience with the right message, the 
right types of content, and with the right channels and devices?

Convert engaged members of that audience to the next stage in 
the buying cycle?

MEASURE YOUR SUCCESS AND 
IDENTIFY AREAS FOR IMPROVEMENT 
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To create the best possible content experience, it’s 
essential for you to understand who your 
customers are and what experience they are 
looking for, today and in the future.

Mix in equal parts:

Discovery: Think about how your customers 
discover the information they need to make purchasing 
decisions. The goal is to uncover the language of the customer: 
What’s in demand relative to what you’re promoting? 

Experience: Consider how your customer prefers to consume 
information. Not just the topics they are interested in, but also 
the formats they prefer, the level of interaction they expect, and 
the devices they use. 

Action: Determine the triggers that motivate your customers, 
and make sure you know what you want them to do next. 
Humor and creativity go a long way. Why not try connecting 
with people through uplifting content? 

Add in an empathetic mindset, constantly thinking about what’s 
important to your customers in their information journey today 
and down the road. 

GAUGE YOUR CUSTOMERS’ NEEDS
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Your operational considerations boil down to 
your capabilities: those you have and those you 
want to have. 

What are the internal or external 
resources you need to achieve your 
marketing goals? 

Narrow down what is currently possible to 
achieve within your strategy and what additional resources 
you’ll need. You may consider:

Do you have the talent to create and promote content, 
and analyze the results?

What type of software will you need? 

Are you fully utilizing the technology you already have?

IDENTIFY YOUR RESOURCES
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